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Abstract. To protect user privacy in data analysis, a state-of-the-art
strategy is differential privacy in which scientific noise is injected into the
real analysis output. The noise masks individual’s sensitive information
contained in the dataset. However, determining the amount of noise is
a key challenge, since too much noise will destroy data utility while too
little noise will increase privacy risk. Though previous research works
have designed some mechanisms to protect data privacy in different sce-
narios, most of the existing studies assume uniform privacy concerns for
all individuals. Consequently, putting an equal amount of noise to all
individuals leads to insufficient privacy protection for some users, while
over-protecting others. To address this issue, we propose a self-adaptive
approach for privacy concern detection based on user personality. Our
experimental studies demonstrate the effectiveness to address a suitable
personalized privacy protection for cold-start users (i.e., without their
privacy-concern information in training data).

1 Introduction

Recent advances in artificial intelligence (AI) have opened many new possibil-
ities (e.g., data analytics, autonomous systems), however, they pose the risk
regarding privacy and security [1]. Together with the advances in AI and the
increasing volume of user-generated content (UGC) such as social network data
and medical data, privacy concern on personal data becomes even more critical
[2]. Especially, the cross-disciplinary studies have been conducted with the need
of integrating personal data from multiple sources (e.g., studies by combining
diet data, work condition data, and health data). This data integration dramat-
ically increases the risk of privacy leakage. For example, Narayanan et al. [3]
de-anonymized the published Netflix Prize data by matching with IMDB data1.
Moreover, not only connecting to external sources will reveal privacy but also
internal model parameters. Fredrikson et al. [4] used hill-climbing algorithm on
the output probabilities of a computer-vision classifier to reveal individual faces
from the training data. As witnessed by these demonstrations and because pri-
vacy guarantees must apply to the worst-case outliers (not only the average), any
strategy for protecting data privacy should prudently assume that attackers have
unfettered access to external data sources as well as internal model parameters.
1 http://www.imdb.com/
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UGC data has been used in many research areas ranging from psychology
(e.g., predicting personality [5,6]) to data analytics (e.g., predicting stock market
[7]). The privacy issues become more and more critical, especially when sensi-
tive information (e.g., age, gender) can be derived from UGC data [8]. Thus,
the main goal of this paper is to present a self-adaptive approach for privacy
concern detection, which automatically detects the privacy need of individuals
based on personality information extracted from their UGC data. In this way,
we provide trade-off of sufficient privacy protection and data utility. The main
contributions of this paper include:

– Introducing a neural network model that can learn and automatically predict
the privacy-concern degree of individuals based on their personalities.

– Evaluating the effectiveness of personality based privacy-guarantee through
extensive experimental studies on a real UGC dataset.

– Solving an imbalanced data distribution issue in privacy-concern detection
raised by Vu et al. [9] using a re-sampling approach.

The remainder of this paper is organized as follows: In Section 2, we present
related work, and introduce Differential Privacy [10] and the Five Factor Model
[11]. Our proposed methodology is presented in Section 3. The experimental
methodology is explained in Section 4. Experimental result analysis and discus-
sion are in Section 5. Section 6 concludes the paper and presents future work.

2 Related Work

Anonymization [12] and sanitization [13] have been widely used in privacy protec-
tion. Differential privacy [10] later emerged as the key privacy-guarantee mech-
anism by providing rigorous, statistical guarantees against any inference from
an adversary. Based on differential privacy, some privacy-oriented frameworks
arose including PINQ [14] and GUPT [15]. Moreover, they use a unified amount
of noise for privacy protection. To overcome the disadvantage of injecting uni-
form noise in differential privacy, recent works [16,17] have proposed personalized
differential privacy methods, in which they apply different amounts of noise on
different users. However, the limitation is that they just assume a given user
belongs to a low, medium, or high privacy-concern class regardless of his/her
real privacy concern. Notably, we propose a personality-based differential pri-
vacy approach in a self-adaptive way to calculate privacy concern for reasonable
privacy protection and data utility.

2.1 Differential Privacy Preliminaries

Differential privacy (DP) [10] has established itself as a strong standard for
privacy preservation. It provides privacy guarantees for algorithms analyzing
databases, which in our case is a machine learning algorithm processing a train-
ing dataset and histogram-based data analysis. The key idea behind differential
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privacy is to obfuscate an individual’s properties, but not the whole group’s prop-
erties in a given database. So the probability for any individual in the database
needs to have a property that should barely differ from the base rate (i.e., the
chance to guess whether an individual is involved in one study or not). When
an attacker analyzes the database, he/she cannot reliably learn anything new
about any individual in the database, no matter how much additional informa-
tion he/she has. The following is a formal definition of (ε-δ) differential privacy.
We assume a database D consisting of n vectors of m-components over some set
F represented as a m× n matrix over F .

Definition 1 (Distance Between Databases). Define

dist(D,D′) := |{i ∈ {1, 2, . . . ,m} : Di 6= D′i}| ∀D, D′ ∈ (Fm)n

as the number of entries in which the databases D and D′ differ. Differential
privacy is defined using pairs of adjacent databases in present work, which only
differ by one record (i.e., dist(D,D′) = 1).

Definition 2 (Probability Simplex). Given a discrete set B, the probability
simplex over B, denoted ∆(B) is defined to be:

∆(B) =
{
x ∈ R|B| : xi ≥ 0 for all i and

∑|B|
i=1 xi = 1

}
A randomized algorithm with domain A and (discrete) range B will be as-

sociated with a mapping from A to the probability simplex over B, denoted as
∆(B).

Definition 3 (Randomized Algorithm). A randomized algorithm M with
domain A and discrete range B is associated with a mapping M : A → ∆(B).
On input a ∈ A, the algorithmM outputsM(a) = b with probability (M(a))b
for each b ∈ B.

Definition 4 ((ε-δ)-differential privacy). LetM be a randomized algorithm
processing D and Range(M) its image. NowM is called (ε-δ)-differentially pri-
vate if ∀S ⊆ Range(M):

∀D,D′ : dist(D,D′) ≤ 1⇒ Pr [M(D) ∈ S] ≤ eε · Pr [M(D′) ∈ S] + δ

Intuitively, differential privacy controls the degree to which D and D′ can
be distinguished. When δ = 0 then (ε-δ)-differential privacy is also called ε-
differential privacy. Smaller ε gives more privacy and lower utility. Then, given
the result of a randomized algorithmM, an attacker cannot learn any new prop-
erty about data subjects with a significant probability.

The Global Privacy Budget PINQ [14] is an implementation of inter-
active differential privacy which ensures, at runtime, that queries adhere to a
global privacy budget ε. Its central principle is that multiple queries (e.g., with
differential privacy ε1 and ε2 respectively) have an additive effect ε1 + ε2 on
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the overall differential privacy. In other words, for a dataset queried q times,
with each query having privacy parameter εi, the total privacy budget of the
dataset is given by εtotal=

∑q
i=1 εi. PINQ also tracks sensitivity of functions to

track how much to deduct from the global privacy budget on each invocation of
a primitive query. As mentioned in [16], the global privacy budget has limita-
tions when applied to an interactive system: (1) data analysts using the system,
may run out of privacy budget even before obtaining valuable results and (2) a
global budget is not capable of handling a live database when new records are
frequently added.

2.2 The Five Factor Model

Regarding personality prediction, the most influential Five Factor Model (FFM )
has become a standard model in psychology over the last 50 years [11]. Here we
re-introduce a summary of Vu et al. [9] regarding FFM. The five factors are de-
fined as neuroticism, openness to experience, conscientiousness, agreeableness,
and extraversion. Pennebaker et al., [5] identify many linguistic features associ-
ated with each of personality traits in FFM. (1) Extroversion (sEXT) tends to
seek stimulation in the external world, the company of others, and to express
positive emotions. (2) Neurotics (sNEU) people use more 1st person singular pro-
nouns, more negative emotion words than positive emotion words. (3) Agreeable
(sAGR) people express more positive and fewer negative emotions. Moreover,
they use relatively fewer articles. (4) Conscientious (sCON) people avoid nega-
tions, negative emotion words and words reflecting discrepancies (e.g., should
and would). (5) Openness to experience (sOPN) people prefer longer words and
tentative expressions (e.g., perhaps and maybe), and reduce the usage of 1st
person singular pronouns and present tense forms.

3 Methodology

As mentioned above, one limitation of differential privacy is the unified privacy
budget on all individuals in the same dataset. To address this limitation, we pro-
pose a personality-based differential privacy algorithm. The proposed approach
is motivated by the findings on the statistically verified correlation between per-
sonality and privacy concerns of individuals on Facebook [18]. In their work, they
output the correlation values as p-value = {.003, .007, .010} for {cNEU, cEXT,
cAGR} personality traits accordingly. Sumner et al., however, did not men-
tion about the p-value of the correlation between privacy-concern and {cCON,
cOPN} personal traits. Moreover, this personality-based privacy can be charac-
terized as personalized-differential privacy that also satisfies ε-differential privacy
by the proof of Ebadi et al. [16]. However, Ebadi et al. did not have an automatic
way of detecting personalized privacy-concern level, which we are addressing.
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Problem Definition

Given a database D consists of N user records U = {T, P}, where T is a set of
textual features and P is a set of five personality trait scores in the Five Factor
Model (FFM) [19]. Our target is predicting a real value r that represents the
user privacy-concern degree. The r value, later on, will be used to decide the
amount of noise and privacy-budget of the user to protect her/his data privacy
more reasonably.

A Baseline Linear Regression Model

As a baseline linear regression model, we learn a linear function y = w ∗ x̄ + b
where x̄ is an input vector and b is a bias value. Given a real outcome ŷ, we can
calculate a loss function L = 1

2

∑N
i=1(yi− ŷi)2, where N is the number of samples

and use it for the optimization process to find the best values of the weight-
ing matrix w, i.e., w∗ = argmin

w
L(w). Since we have five personality scores,

therefore, five linear regression models are learned to predict scores of the five
personality traits (i.e., neuroticism, openness to experience, conscientiousness,
agreeableness, and extraversion). Lastly, we directly adopt a scaled weighting
vector V = (5.0, 4.7, 4.3, 4.1, 1.0) from [18] to calculate r = sigmoid(z), where
z =

∑5
i=1 vi ∗ yj , V = (vi | i = 1, 2 . . . , 5) and Y = (yj | j = 1, 2 . . . , 5) is the

output vector when predicting the five personality traits.

A Deep Neural Network Regression Model

We hypothesize that the five personality traits are highly correlated, therefore, a
jointly learning regression model will lead to a better prediction model compared
to the five standalone linear regression models. Thus, differently from the base-
line, we design a method, a multilayer perceptron neural network model (MLP)
[20] to learn and predict r value directly (see Figure 1).

Formally, a one-hidden-layer MLP is a function f : RK → RL, where K
is the size of input vector x and L is the size of the output vector f(x), such
that, in matrix notation: f(x) = G(b(2) + W (2)(s(b(1) + W (1)x))), with bias
vectors b(1), b(2); weight matrices W (1),W (2) and activation functions G and
s. The vector h(x) = Φ(x) = s(b(1) + W (1)x) constitutes the hidden layer.
W (1) ∈ RK×Kh is the weight matrix connecting the input vector x to the hidden
layer h. Each column W

(1)
·i represents the weights from the input units to the

i-th hidden unit. We use tanh(a) = (ea − e−a)/(ea + e−a) in this work since it
typically yields to faster training (and sometimes also to better local minima).
The output vector is then obtained as: o(x) = G(b(2) + W (2)h(x)). To train
an MLP, we learn all parameters of the model, and here we use Stochastic
Gradient Descent with minibatches [21]. The set of parameters to learn is the
set θ = {W (2), b(2),W (1), b(1)}. The gradients ∂`/∂θ can be obtained through the
backpropagation algorithm [22] (a special case of the chain-rule of derivation).
Lastly, in the linear layer, we apply a similar approach to the baseline linear
regression method to calculate the final prediction.
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Figure 1. Network graph of a multilayer perceptron with K input units, L output
units (L=5), and a linear layer.

4 Experimental Methodology

DatasetWe evaluate our methods on myPersonality data2. It contains personal-
ity scores and Facebook profile data, collected by Stillwell and Kosinski by means
of a Facebook application that implements the FFM personality questionnaire
in a 100-item long version of [23]. The application obtained the consent from its
users to record their data and use it for the research purposes. They selected
only the users for which they had both information about personality and social
network structure. The status updates have been manually anonymized. The
final dataset contains 9,917 Facebook statuses of 250 users in raw text, gold
standard (self-assessed) personality labels, and several social network measures.
Figure 2 shows the relations between different features in the data. As we can
see a higher correlation between openness personal trait to others. Moreover, the
data distribution of sOPN and sNEU in the dataset are more imbalanced than
other personal traits.

4.1 Gold Standard Values

Ideally, we would evaluate downstream performance compared to a ground truth.
Unfortunately, a ground truth is difficult to characterize for the privacy-concern
task since people would have answered “as high as possible” if someone simply
asked them “how much privacy-guarantee do you want to have?”. Our future
work would be connecting computer science, crowdsourcing and psychology in
order to collect gold standards on user privacy concern using psychological and
2 http://myPersonality.org
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Figure 2. Correlation between different features in the dataset excluding Facebook
status updates. The features here are network size (NETSIZE), betweenness (BTW),
the number of betweenness (NBTW), density (DEN), brokerage (BRK_AGE), the
number of brokerage (NBRKAGE), and Linear_Gold is the implicit gold regression
values.

behavior tests. Since this type of ground truth does not exist currently, we con-
structed the gold standards in our work as follows, using all available information
about users to be an approximation of the ground truth.

Gold Regression Values The myPersonality dataset contains both per-
sonality trait labels and personality trait scores. Therefore, previous works in
personality profiling can be catergorized as classification problems [24] or re-
gression problems [25,26]. Since there is no gold privacy-concern labels/values in
the dataset, we implicitly derive the values using a linear combination between
personality trait scores and the weighting vector V adopt from [18]. We denote
P = (ri | i = {1, 2 . . . N}), where N is the number of samples and r is the real
privacy concern degree of a certain user. Then, r = 1

125 ∗
∑5
i=1 vi ∗ sj , where

V = (vi | i = 1, 2 . . . , 5) = (5.0, 4.7, 4.3, 4.1, 1.0) taken from [18], and 125 is a
normalisation constant. S = (sj | j = 1, 2 . . . , 5) is user personality trait scores.
P is also denoted as Linear_Gold in both Figure 2 and 3 (i.e., the last column).

Gold Classification Labels We constructs gold labels to evaluate down-
stream classification performance followed the work of Vu et al. [9]. The labels
are high (HiPC), medium (MePC), and low privacy-concern (LoPC) level as
firstly proposed in [16]. Given the ground truth of personality labels, i.e., yes
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Figure 3. The distribution of numerical features using box plots. All numbers are
normalized to stay between [0, 1] in order to have a good overview of the whole features.

and no labels of {NEU, OPN, CON, AGR, EXT} - the five personality traits.
Based on the findings of [18] we know that privacy concerns of different person-
ality traits are ordered as following {NEU, OPN, CON, AGR, EXT} from the
highest privacy-concern to the lowest privacy-concern correspondingly. Thus, we
derive the privacy concern levels as in Table 1. Eventually, our ground truth set
consists of 29 users in HiPC, 212 users in MePC, and 9 users in LoPC.

Table 1. Deriving self ground-truth labels for classification problem. It is note that
MePC are the rest, i.e., {¬HiPC, ¬LoPC}.

Privacy concern label cNEU cOPN cCON cAGR cEXT
HiPC yes yes any no no
LoPC no no any yes yes

4.2 Feature Extraction

Feature extraction is a process of extracting valuable and significant information
from the raw data to represent the data. Since collecting personally sensitive data
is cautious and challenging, the myPersonality dataset is small [27], so we have
to incorporate with pre-trained embedding models (e.g., Word2Vec3) to better
represent the data. Table 2 lists all extracted features in this work inspired by
Vu et al. [28]:

3 https://code.google.com/archive/p/word2vec/
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Table 2. Total number of extracted features in this work

Feature # Features Information
Lexical Features 7111 N-grams features, i.e., [1,2,3,4,5]-grams.
Topic Features 200 & 50 For LSI and LDA features respectively.
Semantic features 300 Word2Vec model trained on Google News.
Total 7661

4.3 Evaluation Results

We design two different types of experiments to evaluate our methodology.
Firstly, we evaluate how well we can detect privacy-concern regarding both clas-
sification problems and regression problems. Secondly, we analyze the effect of
personality-based privacy controller to see if our self-adaptive approach can bet-
ter balance data utility and privacy preservation. Abbreviations used in this
section are listed in Table 3.

Table 3. List of abbreviation used in this section

# Abbreviation Description

1 RMSE Root Mean Square Error, RMSE(y, ŷ) =
√∑n

t=1 (ŷt−yt)2

n

2 EVS Explained Variance Score, EVS(y, ŷ) = 1− V ar{y−ŷ}
V ar{y}

3 OOBudget Out of budget records saying number (ratio) of records that get
out of budget at a certain iteration.

4 MLP-OOBudget OOBudget of the multi-layer perceptrons algorithm
5 SVR-OOBudget OOBudget of the Support Vector Regression algorithm
6 LR-OOBudget OOBudget of the Linear Regression algorithm

Privacy-Concern Detection Using the above ground truth data, similar
to [9], we build two different privacy-classifiers with Naive Bayes and Support
Vector Machine (SVM) algorithms for the classification task. Table 4 shows the
performance of privacy-concern detection in comparison with the work of Vu
et al. [9]. In their work, the authors showed that due to the imbalance of class
distribution, Naive Bayes (NB) does not perform well. In this work, we solve
the imbalanced data distribution using [29]. Table 5 shows the data distribution
before and after the re-sampling process. Thus, NB and SVM both perform much
better than the majority accuracy.

Table 6 shows evaluation results of the regression-based problem with three
different algorithms including: LR (Linear regression [30]), SVR (SVM regression
[30]), and MLP (our proposed multi-layer perception neural network model with
a linear layer). The data was divided to 80% for training and 20% for testing.
Clearly, LR performs well on the training process, however, it was over-fitted
the data (i.e., RMSE = 0, variance score = 1) and could not generalize well to
predict testing data. In contrast, MLP performs reasonably well on the training
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data and achieves the best performance on the test data. It is worth to mention
that personality trait scores were used to derive the Linear_Gold values (i.e., P ),
therefore, they are not included in the feature extraction process. This approach
is also closer to the real scenario where we can easily collect UGC but not their
personality scores.

Table 4. Privacy concern detection performance in comparison with majority accuracy.
The evaluation accuracy of this work is the average accuracy of 5-fold cross-validation.

Paper Vu et al. [9] This work
Algorithm Majority Naive Bayes SVM Majority Naive Bayes SVM
Accuracy 0.78 0.57 0.80 0.848 0.97 0.967

Table 5. Label distribution before and after re-sampling using SMOTE [29] to solve
the imbalanced data distribution issue.

Before re-sampling After re-sampling
Labels LoPC MePC HiPC LoPC MePC HiPC
# of samples 9 212 29 212 212 212

Table 6. Evaluation results of regression-based privacy concern detection. Note that
the higher values of EVS are, the better (with the best possible score of 1.0).

Algorithm RMSE EVS

Training
LR 0 1

SVR 4.460 -8834

MLP 0.058 -0.472

Testing
LR 0.064 -0.602

SVR 6.277 -15252

MLP 0.052 -0.305

Privacy-budget ControllerWe design a learning task using SVM with the
privacy-budget controller to see how it affects the classification performance. A
10-fold SVM classification is designed to interactively request valid user records
until it receives no records. Thus, this test is similar to a real scenario where an
analyst requests to the system and retrieves information. Figure 4 shows four
different privacy budget controls including (a) global privacy budget, (b) random
privacy budget, (c) linear regression based privacy budget, and (d) MLP privacy
based budget.

Based on the experimental results, we have the following observations:
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Fig. 4. Evaluating the effect of different privacy-budget control methods to the binary
classification performance of the cEXT class. OOBudget is the ratio of out-of-budget
user records.

(1) Data utility of the global privacy budget quickly drops to 0 due to all records
run out of privacy budget at the same time.

(2) Except of global privacy budget, the other three personalized-privacy bud-
gets have better trade-off of privacy and data utility since they can avoid a
situation where all records run out of privacy-budget at the same time.

(3) The random privacy-budget achieves better results in terms of data utility,
however, it does not take into account the user privacy-concern level.

(4) MLP privacy-budget certainly shows a better way of controlling privacy
and data utility. The privacy-budget gradually increases which allows data
analysts, i.e., a classification algorithm in our experiment, to receive enough
data records to maintain good classification results.

To the regression problem, Figure 5 shows evaluation results on 50 instances of
the testing data. Our proposed MLP-budget controller clearly works better than
others in terms of the following criteria:

(1) Regarding performance: we consider the Gold-RMSE (see Figure 5-(a)) is
the standard. Comparing to the Gold-RMSE, MLP-RMSE and SVR-RMSE
have the same trend. However, the mean distance of MLP-RMSE to the
Gold-RMSE is 9.487, which is smaller than that of SVR-RMSE, i.e., 11.113
(see Table 7).
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(2) Regarding OOBudget: LR-OOBudget is much similar to Gold-OOBudget
comparing to SVR-OOBudget and MLP-OOBudget. However, its LR-RMSE
was the worst.
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Fig. 5. Evaluating the effect of different privacy-budget control methods to the regres-
sion problem performance of the testing data. OOBudget is the ratio of out-of-budget
user records.

5 Conclusions and Future Work

This paper presents a self-adaptive differential privacy preserving approach for
data analysis. To address the limitation of unified privacy budget in differential
privacy, we calculate privacy budget based on personality knowledge. According
to our experiments, personality-based privacy budget shows a more practical
way of controlling privacy and data utility. Moreover, our proposed approach
(i.e., MLP privacy budget) shows the best trade-off of data utility and privacy
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Table 7. Distance to the gold regression in comparison to LR, SVR, and MLP. The
iteration running from 1 to 30, but we only show from the iteration 23rd where we can
observe OOBudget.

Algorithm & Iteration 23 24 25 26 27 28 29 30 Distance (RMSE)
Gold 1 3 4 14 21 28 35 42 0
LR 0 1 4 7 13 26 38 45 4.183
SVR 0 0 0 0 1 39 49 49 9.487
MLP 0 0 0 0 4 26 48 48 11.113

control. Our approach is applicable to real scenario where we only have user-
generated content information. As mentioned before, there is no gold standard
values (or labels) from users regarding their privacy-concern. Therefore, one of
our future work directions is applying crowdsourcing technologies in user privacy
concern detection to contribute the construction of a ground truth framework.

References

1. Papernot, N., McDaniel, P.D., Sinha, A., Wellman, M.P.: Towards the science of
security and privacy in machine learning. CoRR (2016)

2. McKenzie, P.J., Burkell, J., Wong, L., Whippey, C., Trosow, S.E., McNally, M.B.:
User-generated online content 1: Overview, current state and context. First Mon-
day, 17, 6–4 (2012)

3. Narayanan, A., Shmatikov, V.: Robust de-anonymization of large sparse datasets.
In: Proceedings of the 2008 IEEE Symposium on Security and Privacy. SP ’08
(2008) 111–125

4. Fredrikson, M., Jha, S., Ristenpart, T.: Model inversion attacks that exploit con-
fidence information and basic countermeasures. In: Proceedings of the 22Nd ACM
SIGSAC Conference on Computer and Communications Security. CCS ’15 (2015)
1322–1333

5. Pennebaker, J.W., King, L.A.: Linguistic styles: Language use as an individual
difference. Journal of Personality and Social Psychology (1999) 1296–1312

6. Flekova, L., Gurevych, I.: Personality profiling of fictional characters using sense-
level links between lexical resources. In: Proceedings of the 2015 Conference on
Empirical Methods in Natural Language Processing (EMNLP). (2015) 1805–1816

7. Bollen, J., Mao, H., Zeng, X.: Twitter mood predicts the stock market. CoRR
(2010)

8. Flekova, L., Gurevych, I.: Can we hide in the web? large scale simultaneous age
and gender author profiling in social media notebook for PAN at CLEF 2013. In:
Working Notes for CLEF 2013 Conference , Valencia, Spain, September 23-26,
2013. (2013)

9. Vu, X.S., Jiang, L., Brändström, A., Elmroth, E.: Personality-based knowledge
extraction for privacy-preserving data analysis. In: Proceedings of the Knowledge
Capture Conference. K-CAP 2017 (2017) 45:1–45:4

10. Cynthia, D.: Differential privacy. ICALP (2006) 1–12
11. Mairesse, F., Walker, M.A., Mehl, M.R., Moore, R.K.: Using linguistic cues for the

automatic recognition of personality in conversation and text. J. Artif. Int. Res.
(2007) 457–500



14 Xuan-Son Vu, Lili Jiang

12. Bayardo, R.J., Agrawal, R.: Data privacy through optimal k-anonymization. In:
ICDE. (2005) 217–228

13. Wang, R., Wang, X., Li, Z., Tang, H., Reiter, M.K., Dong, Z.: Privacy-preserving
genomic computation through program specialization. CCS (2009) 338–347

14. McSherry, F.D.: Privacy integrated queries: An extensible platform for privacy-
preserving data analysis. In: SIGMOD. (2009)

15. Mohan, P., Thakurta, A., Shi, E., Song, D., Culler, D.: Gupt: Privacy preserving
data analysis made easy. In: SIGMOD. (2012)

16. Ebadi, H., Sands, D., Schneider, G.: Differential privacy: Now it’s getting personal.
In: Proceedings of the 42Nd Annual ACM SIGPLAN-SIGACT Symposium on
Principles of Programming Languages. POPL ’15 (2015) 69–81

17. Jorgensen, Z., Yu, T., Cormode, G.: Conservative or liberal? personalized differ-
ential privacy. In: 2015 IEEE 31st International Conference on Data Engineering.
(2015) 1023–1034

18. Sumner, C., Byers, A., Shearing, M.: Determining personality traits and privacy
concerns from facebook activity. Black Hat Briefings (2011) 197–221

19. John, O.P., Srivastava, S.: The big five trait taxonomy: History, measurement,
and theoretical perspectives. In: Handbook of Personality: Theory and Research.
(1999) 102–138

20. Murtagh, F.: Multilayer perceptrons for classification and regression. Neurocom-
puting 2(5) (1991) 183 – 197

21. Bottou, L. In: Large-Scale Machine Learning with Stochastic Gradient Descent.
Physica-Verlag HD, Heidelberg (2010) 177–186

22. Rumelhart, D.E., Durbin, R., Golden, R., Chauvin, Y.: Backpropagation. (1995)
1–34

23. Costa, P. T., J., McCrae, R.R. In: The Revised NEO Personality Inventory (NEO-
PI-R). (2008) 179–198

24. Majumder, N., Poria, S., Gelbukh, A., Cambria, E.: Deep learning-based document
modeling for personality detection from text. IEEE Intelligent Systems (2017) 74–
79

25. Farnadi, G., Zoghbi, S., Moens, M., Cock, M.D.: Recognising personality traits
using facebook status updates. (2013) 14–18

26. Farnadi, G., Sitaraman, G., Sushmita, S., Celli, F., Kosinski, M., Stillwell, D.,
Davalos, S., Moens, M.F., Cock, M.: Computational personality recognition in
social media. User Modeling and User-Adapted Interaction (2016) 109–142

27. Vu, X.S., Flekova, L., Jiang, L., Gurevych, I.: Lexical-semantic resources: yet
powerful resources for automatic personality classification. In: Proceedings of the
9th Global WordNet Conference. (2018)

28. Vu, T., Nguyen, D.Q., Vu, X.S., Nguyen, D.Q., Trenell, M.: Nihrio at semeval-
2018 task 3: A simple and accurate neuralnetwork model for irony detection in
twitter. In: Proceedings of the 12nd International Workshop on Semantic Evalua-
tion (SemEval-2018), Association for Computational Linguistics (2018)

29. Bowyer, K.W., Chawla, N.V., Hall, L.O., Kegelmeyer, W.P.: SMOTE: synthetic
minority over-sampling technique. Journal of Artificial Intelligence Research (2011)

30. Pedregosa, F., Varoquaux, G., Gramfort, A., Michel, V., Thirion, B., Grisel, O.,
Blondel, M., Prettenhofer, P., Weiss, R., Dubourg, V., Vanderplas, J., Passos, A.,
Cournapeau, D., Brucher, M., Perrot, M., Duchesnay, E.: Scikit-learn: Machine
learning in Python. Journal of Machine Learning Research 12 (2011) 2825–2830


	Self-adaptive Privacy Concern Detection for User-generated Content

